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C. are curious about new foods (3 fil/E1%)
D. are amazed at agricultural advances (JCHA2H)
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D. rely on professional training (JoH EH)
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B. are less sociable than other professors (JCHA42H )
C. are not sensitive to political issues (JLHZEH)
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Visually presented in the column chart is that both overall and rural business volume of express mail service in
China skyrocketed during three years from 2018 to 2020. In detail, the former leapfrogged between 51 billion at
the outset and 83 billion two years later, while the latter witnessed a sharp increase by 18 billion in the meantime.

On closer inspection, three rationales for these two upsurge in the same direction can be analyzed as follows.
To begin with, as online shopping springs up like mushrooms in rural areas, the amazing rise in sending and
collecting packages is the byproduct and result of booming e-commerce. Plus, in this efficiency-first world, rural
areas are influenced, so it is no wonder why productive fast delivery receives warmer welcome than surface mail.
With technology developing at villages, the Catch-22 express once encountered can now be solved as easy as ABC,
which can also explain these two surges.

To sum up, mailing is to sellers and buyers as sunlight is to flowers in the moment. In modern rural areas,

reaching a conclusion that courier service will be more popular will be reasonable.



